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A GREAT little 6 minute video Mil to Distribute Program
about the important uses of minerals  From the Smithsonian Institution

MIl has received permission to reproduce the Smithsonian
Institution’s educational program What’s It Worth? in four future
mineral education programs. (Yes, it’s limited to four programs.)

What’s It Worth? is one of the original exhibits in the Rocks
Gallery at the Smithsonian’s Museum of Natural History and
encourages students to think of valuable minerals in terms of their
usefulness and not just their price. This top-flight teaching tool can
now be available for teachers who don’t have the luxury of taking their
class on a field trip to the Smithsonian.

Companies wishing to sponsor the production and distribution of
one of the limited programs containing the Smithsonian video can
contact MII for more information.

per

Since when does “valuable”

just mean “high-priced?” Teachers average up to

61 students
Class hours using Mll up to

Our plan is to distribute

What'’s It Worth? as a 17.1 hrs
DVD, packaged with Okay, | get it. We'd have a Pace 4
other short films. hard time living without . . . age

80 Bookmarks
) . L in New Education Packet
When was the last time you did a million?

Like reaching a million students IN JUST ONE STATE
Page 2

A Program Worth Emulating
Getting teachers in 53% of all the high schools in a state
to respond to a MAILED solicitation. Cost: $17/teacher.

Page 4
September Web Use
2003 2004
Unique Users — 33,048 41,582
Visitors — 51,545 56,331
Hits — 1.3 million 1.1 million |
KBytes — 12 17.28 20,000 Printed

Providing Information to Help People Learn



MIl Provides What Teachers Want

Nelson Fugate
MiII President
nfugate@mii.org

Y
We’'re in the business of getting information

to people, and we’re very good at it.
Usually, we're too good at it.

We used to advertise but the response from
teachers was so huge that we quit. Twice. The
response was more than we could afford. In fact,
we set reader response records for the magazine.
During a 28 month period, MIl had four of the top
six ads at Teaching K-8 magazine. We solved the
problem— we quit advertising.

Same thing happened when we first got involved
with the Internet. Like everyone else, we had a
comment section where teachers could ask us things.
That lasted for six days. The number of comments
that needed a response flat buried us. We solved
the problem— we yanked it. Now it is difficult for a
teacher (or anyone) to talk to us through our website.
But they can still use the old fashioned way, by letter,
phone, or fax, plus of course e-mail.

Now, teachers only find out about us by word-
of-mouth, usually from other teachers. But also
from people who aren’t teachers but know about us.
People who know we have materials that can help.

While a shortage of money has held us back from
doing the really big things, there are two shortages
we don’t have.

Teachers can only teach with information they have.
If they don’t have it, how can they be expected to
inform their students?

There isn’t a shortage of teachers wanting to
use our programs. And there isn’t a shortage of
opportunities— it's being able to take advantage of
all the opportunities that’s the challenge.

We think we've got a solution. At our Annual
Meeting in August, our Directors said that MII
needs—

tfo begin connecting the people who
use our products (teachers) with
the people who pay for them (our donors).

They also said we need to encourage more
sponsored programs. That means finding individuals,
companies, and organizations who appreciate the
very positive introductions we can provide them to
teachers in theirimportant communities. Our program
with the Maryland Aggregates Association (page 4 )
shows how successful everyone can be.

Don’t worry, we’ll still maintain our regular
programs (see all the appreciative comments from
teachers in the center section) because there is still
a shortage of materials in most of the classrooms.

Speaking of a shortage (of money this time),
check out page 7— we stretch a dollar further than
any other group. Your donations are very important
to us. | hope you will continue to support our good
works.

Reaching a million students— in just one state

On Nov. 8, mii Director Jack

When was the last time you did a million? | Thompson provided a $5,000

It's easy, just give the School District Science
Coordinators what they are asking for.

California’s second and third largest school
systems recently contacted Mll, asking to receive
our materials to help them meet California’s new
mandated curriculum standards. Both Districts
want to include our Ultimate Periodic Chartin their
5% Grade programs.

The Orange County Department of Education
has 28 school districts, 22,000 teachers, and
515,000 students. The San Diego County

personal donation to help support
the Orange County program.

Department of Education has 42 school districts,
24,000 teachers, and 500,000 students.

PLEASE, can someone help us? It is getting
expensive for us to help teachers teach their students
about the importance of minerals and mining.

We shouldn’t miss opportunities like this. At
500,000 students, each of these Districts has more
students than the schools in 22 states.

It’s important for people to know . . .



Our Board of Directors

10 Directors Elected at

Executive Committee

Pat James— MII Chairman, Constellation Copper
Amy Jacobsen— MIl Vice Chairman, Stone & Webster
Guy Johnson— MII Secy./Treas., Tech. Appl. & Mktg.
David Fagin— Corporate Executive
Jack Goth— Corporate Executive
Leslie Landefeld— Economic Geologist
Paul Schauer— Colo. Rock Products &. Ready

Mix Concrete Assoc.
Poppy Staub— EnviroGroup

Directors
Jim Addams— Aggregate Industries
Scott Alexander— Corporate Executive
Lou Boltik— Joy Mining Machinery
Ken Brunk— Harrison Western
Frank Chaney— Chaney Enterprises
Nick Chirekos— JP Morgan Chase
Stan Dempsey— Royal Gold
Gus Edwards— Nat’l Stone, Sand & Gravel Assoc.
Al Fernandez— Ingersoll Rand
Kelly Gallant— Accenture
Jack Gerard— National Mining Association
Bernard Guarnera— Behre Dolbear
Bruce Hansen— Newmont Mining Corporation
Tim Harkins— Strategy Plus
Mark Kuhar— Pit & Quarry Magazine
Drew Meyer— Vulcan Materials Company
Carl Mojta— U.S. Borax
Tom O’Neil— Cleveland-Cliffs International
Hal Poulin— Granite Rock Company
Ben Severinghaus— Franklin Industries
Gerald Shaheen— Caterpillar
Carol Sheppard— Sheppard & Associates
Tim Snider— Phelps Dodge Mining Co.
Shawn Taylor— Kennecott Energy Company
Jack Thompson— Barrick Gold Corporation
Tom Turnipseed— Martin Marietta
Gary Van Riper— Van Riper Consulting
Milt Ward— Ward Resources
Eric Woodhouse— RMC Pacific Materials
Jeff ZelIms— The Doe Run Company
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Gerry Shaheen, Group
President Caterpillar-

Director since 2000 Energy- Elected 2004

Shawn Taylor, Mgr. Govt. &
External Affairs, Kennecott

2004 Annual Meeting

Jim Addams, Aggregate
Industries. Director since 2000

Ken Brunk, President &
CEO Harrison Western.
Director since 1996

Bernard Guarnera, President,
CEO & COO of Behre Dolbear.
Elected 2004

Guy Johnson, retired USBM,
mii Secy/Treas. Director
since 1996

Ben Severinghaus, President
& COO Franklin Industries.
Director since 1988

[

Poppy Staub, Sr. Project
Manager at EnviroGroup.
Director since 2000

Paul Schauer, Exec Dir of
Colorado Rock Products
/Ready Mix Concrete Assoc.
Elected 2004

Tom Turnipseed, SW Division,
Martin Marietta- Director since 2000 3



Programs that work in your community

A Program Worth Emulating
Results of a program coordinated by MII Director Frank

Chaney between the Maryland Aggregates Association Maryland Aggregates
(MDAGG) and MII to_all of the middle schools and high Assoclation, Inc.
schools in Maryland (629 schools, public and private): MDAGG is now matching schools with

the closest operator. The hope is to
establish a continuing relationship,
promote improved community relations
* 1,367 programs distributed; and provide an introduction to careers

« reached 51,000 students in just the first year; and new employee hiring opportunities.

* 53% of the public high schools contacted Mll, asking
to receive materials;

* 98% of the teachers displayed the materials (47% said they will display all year long);
» 75% of teachers changed their lesson plans to include our programs;
« the cost was $17 per teacher.

The average cost to each of MDAGG’s 28 members was $625.

Creaciaon de un Universo $10.95
Camo usamos los elementos para la vida Y para vivir +pos'tage

Our Ultimate Periodic Chart is now
available in Spanish. Sponsors are being
sought to enable distribution in key mining
areas in Latin and South America.

The Impact of Teachers Using MlI
The Internet Is Making A Difference, But Only With Some Teachers

Recent surveys clearly show that 93% of teachers claim their students’ knowledge
increased and 95% claim their own knowledge was increased because of MII.

Two different groups of teachers were surveyed and both groups reported very positive
results. Both groups use MII materials but get them in different ways— one downloaded
materials from the Internet while the other contacted the Institute and asked to receive
materials by mail.

Internet teachers reported using Ml for 31% of their teaching time about natural
resources, while teachers receiving mailed materials claim they used Ml for 40% of their
class instruction about natural resources. That’s an impact. Teachers absolutely use MII.

Teachers using the Internet Teachers receiving materials by Mail
* 54% teach Grades 7 & higher * 86% teach Grades Pre-K to 6
+ Use Ml in 13.4 hours of class instruction * Use MIlin 17.1 hours of class instruction
« Teach an average of 61 students each day  * Teach an average of 34 students each day
* 30% use 3 or more MIl lessons in their * 74% use 3 or more MIl lessons in their teaching
teaching * 47% claim Little or No Use of the Internet to get

teaching materials



More than 1.3 million students have studied with Global
Science: Energy, Resources, Environment — that’s well beyond
140 million classroom hours learning about the importance of our
natural resources.

The new 6th edition of this high school science curriculum
will be available in January, and will include a copy of the text on
CD-ROM. This award-winning textbook is now being updated
every three years.

Major writing and editing help on the 6™ edition was received
from National Mining Association staff and Food, Land and
People, our counterpart with the agricultural community.

MIl has helped author John Christensen and Kendall/Hunt Publishing Company prepare all six
editions of Global Science. The Institute has proven to be the only mineral education organization capable
of sustaining the long-term commitment that a successful high school science curriculum requires.

The textbook focuses on the study of how individuals and societies use resources and impact the
environment in their attempts to satisfy human wants and needs. It teaches that through the wise use of
our natural resources, a modern life-style is possible that is compatible with the environment.

Page Edwards, one of our Founding Directors,
died recently at the age of 93. Page was involved
in creating MIl in 1975, although we weren’t formally

Paage Edwards incorporated until 1980.

1911 - 2004 He dedicated an unprecedented amount of time

and energy to guide our way, and was instrumental

in connecting our Institute with the author of Global
Science, which has become one of our country’s
leading environmental science high school textbooks.

More Digital Resources for Teachers

For the last two years, MIl and the U.S.
Geological Survey (USGS) have been collaborating
on the development of the Minerals In Your World
CD-ROM for use by teachers and students.

Imagine a two disc set, combining this CD with
the Smithsonian video (and a few other films) on

' . 5 0 Minerals
a DVD— Now that would be something for your L <o In YoufWorld )
o ;

company to sponsor for its community schools.




Last Year at www.mii.org

Web Usage Still Going Up and Up

* 12,295,575 Hits

* 524,095 Visitors

* 340,313 Unique Users

* 129 GigaBytes Transferred

Top 15 States & School Systems Visiting
— of 238 with k-12 addresses—
State School(s) with Most Visits
California— Orange & Orange USD, San Juan
Georgia— Brd. of Regents, Cherokee SD
Massachusetts— Winchester School District
Texas— Houston, Austin, Calallen SD
lllinois— Maine West HS (Des Plaines)
North Carolina— Orange School District
Wisconsin— Waukesha School District
Minnesota— Eagan School District
Pennsylvania— Pocono Mountain Schools
Florida— Sarasota School District
Indiana— Pike School District
Virginia— Washington Cty. School District
Michigan— Shiawassee Educ Svcs. & Corunna
Colorado— Buena Vista School District
Missouri— Rockwood School District

Top College & University Systems Visiting
— of 239 with .edu addresses—
NCAR- Nat'l| Center for Atmospheric Research
Queensland Australia
Univ. of Rhode Island
Austin ISD, Texas (K-12 school system)
University of Northern Colorado
Michigan Public Universities
Albuguerque SD (K-12 school system)
Univ. of New South Wales, Australia
Tahoma SD, Washington (K-12 school system)
San Juan SD, Calif. (K-12 school system)
Central Michigan University
University of Washington

Top Individual .edu & .k-12 Visitors
—of 41,587 Site Referrers—
Winchester Public Schools, Mass
San Francisco schools
NCAR (2 different)
Queensland Aust. (.edu)
Houston Sch. Dist., Texas
Kentucky Dept. of Info. (schools)
State of Georgia/Board of Regents
Livingston schools, Montana
Queensland Govt.

Univ. of Rhode Island
Austin Sch. Dist., Texas
Univ of No. Colorado
Michigan Public Universities
Albuquerque Public Schools
Univ. of New South Wales
Tahoma Sch. Dist., Washington
San Juan Sch. Dist., Calif
Univ. of Washington
Central Michigan Univ.

Last year, our website provided information
to more than 115,000 teachers and 377,000
students.

Visitors viewed more than 2.6 million pages
of information and purposely downloaded
another 1.2 million pages of PDF files to use.

GigaBytes Transferred is the best measurement
of How Much Information is passed on.
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15.8% of Visitors see the reclamation stories

People need to know that mined lands have been
reclaimed and reused for years, so successfully that,
today, people don’t realize that mining ever occurred
in their area.

Stories can be sent to Jackie at jdorr@mii.org.



Directors do booth duty at NMA MINEXxpo
Same expected from Directors at NSSGA Con/AGG next March

rareiams |

BING Who Nessts it and Ihy [EdG

Amy Jacobsen, MII Vice Chairman

(Rl

Stan Dempsey, Royal Gold

Bruce Hansen, Newmont Pat James, MIl Chairman
Comment from our Auditor
Since 9/11, | have completed approximately
100 engagements and only about 15% of those Annual expenses last year were
have shown a positive change in net assets. This $318,403.40
has caused a decrease in two ratios important to ’ ’
non-profits. First, the average industry ratio of Imagine what we could do with
current assets to liabilities has shrunk from 8:1 to $500.000
5:1. MlII's is way above this. Second, fund-raising ’
and G&A has gone up for the industry. MIl's has Help us make our 25th Anniversary
stayed steady at around 18%, which is 4 to 5% our best year ever
below the industry average.
Jim Davis
MIl Auditor

Programs & Services- 82%

NATIONAL
EDUCATION
PROJECT- 45.8%

Delivering programs to teachers

Web Site, Newsletters, other
Informational Services- 18.4%

6.9%

Fund Raising-
10.9%

v
e
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New Program Developmenty
and Global Science textbook- 16%

Travel, Conf & Meetings- 2% .
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505 Violet Street

employee pay envelopes . . .
in letters and checks to your vendors . .

in your Christmas cards . . .
. to evervone!!
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Send the mii Baby card to everyone you know. . . in GOLDEN, CO
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A Day In The Life of WWW.Mii.Org

60,383 Hits
3,054 Visits
2,996 Unique Sites
7,910 PageViews
749,989 KBytes transferred

Of 310 different Entry pages:

All this happened on Monday, Nov. 1, 2004

* 9% of Visitors (257) entered on our Home Page

* 7% of Visitors (196) entered on our Common Minerals

page (all probably students)

* 5.6% of Visitors (158) entered on our MIl Periodic

Chart page

Top Hour of Use— 4 P.M. (EST) 5,164 Hits/643 Pages

(6 P.M. was the 2" busiest hour)
5,569 PDF pages of lessons were downloaded

Top 5 Referrers (of 700) were:

Google— key word search

Yahoo— key word search

Google Images— searching for photos
Google.ca— key word search (Canada)

oo~

11% by Direct Request (typed www.mii.org)

Top 5 Search words (of 1,174) were:
1. coal
2. sulfur
3. earth science lesson plans
4. teachers
5. common minerals

Top Sites Visiting (of 2,996)

Minn. Dept. of Admin, state’s schools
Jefferson County (Colo.) Public Schools
Wisc. Public Schools, WiscNet provider
Ventura County (Calif.) Super. of Schools
Cable Bahamas Nassau

Cox Communications, Atlanta, Georgia
Oakland Schools, Mich.

Top Sites Downloading Files (of 2,996 Sites,
downloading 48,842 files)

Jefferson County (Colo.) Public Schools
Norfolk (Virginia) Public Schools

Hawaii Dept. of Education

Road Runner, Herndon, Virginia
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