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A GREAT little 6 minute video MIl to Distribute Program
about the important uses of minerals  Erom the Smithsonian Institution

MII has received permission to reproduce the Smithsonian
Institutionis educational program Whatis It Worth? in four future
mineral education programs. (Yes, itis limited to four programs.)

Whatis It Worth? is one of the original exhibits in the Rocks
Gallery at the Smithsonianis Museum of Natural History and
encourages students to think of valuable minerals in terms of their
usefulness and not just their price. This top-pight teaching tool can
now be available for teachers who donit have the luxury of taking their
class on a yeld trip to the Smithsonian.

Companies wishing to sponsor the production and distribution of
one of the limited programs containing the Smithsonian video can
contact MII for more information.
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Like reaching a million students IN JUST ONE STATE
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A Program Worth Emulating
Getting teachers in 53% of all the high schools in a state
to respond to a MAILED solicitation. Cost: $17/teacher.
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Providing Information to Help People Learn



MIl Provides What Teachers Want

Nelson Fugate
MIl President
nfugate@mii.org
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Weifre in the business of getting information
to people, and welre very good at it.
Usually, weire too good at it.

We used to advertise but the response from
teachers was so huge that we quit. Twice. The
response was more than we could afford. In fact,
we set reader response records for the magazine.
During a 28 month period, MIl had four of the top
six ads at Teaching K-8 magazine. We solved the
problemd we quit advertising.

Same thing happened when we yrst got involved
with the Internet. Like everyone else, we had a
comment section where teachers could ask us things.
That lasted for six days. The number of comments
that needed a response pat buried us. We solved
the problemd® we yanked it. Now it is difycult for a
teacher (or anyone) to talk to us through our website.
But they can still use the old fashioned way, by letter,
phone, or fax, plus of course e-mail.

Now, teachers only ynd out about us by word-
of-mouth, usually from other teachers. But also
from people who arenit teachers but know about us.
People who know we have materials that can help.

While a shortage of money has held us back from
doing the really big things, there are two shortages
we donit have.

Teachers can only teach with information they have.
If they donit have it, how can they be expected to

students?

There isnit a shortage of teachers wanting to
use our programs. And there isnit a shortage of
opportunitiesd itis being able to take advantage of
all the opportunities thatis the challenge.

We think wefve got a solution. At our Annual
Meeting in August, our Directors said that MII
needso

to begin connecting the people who
use our products (teachers) with
the people who pay for them (our donors).

They also said we need to encourage more
sponsored programs. That means ynding individuals,
companies, and organizations who appreciate the
very positive introductions we can provide them to
teachers in their important communities. Our program
with the Maryland Aggregates Association (page 4 )
shows how successful everyone can be.

Donit worry, weill still maintain our regular
programs (see all the appreciative comments from
teachers in the center section) because there is still
a shortage of materials in most of the classrooms.

Speaking of a shortage (of money this time),
check out page 70 we stretch a dollar further than
any other group. Your donations are very important
to us. | hope you will continue to support our good
works.

Reaching a million studentsd in just one state

On Nov. 8, mii Director Jack

When was the last time you did a million? | Thompson provided a $5,000

Itis easy, just give the School District Science
Coordinators what they are asking for.

Californiais second and third largest school
systems recently contacted MII, asking to receive
our materials to help them meet Californiais new
mandated curriculum standards. Both Districts
want to include our Ultimate Periodic Chart in their
5" Grade programs.

The Orange County Department of Education
has 28 school districts, 22,000 teachers, and
515,000 students. The San Diego County

personal donation to help support
the Orange County program.

Department of Education has 42 school districts,
24,000 teachers, and 500,000 students.

PLEASE, can someone help us? It is getting
expensive for us to help teachers teach their students
about the importance of minerals and mining.

We shouldnit miss opportunities like this. At
500,000 students, each of these Districts has more
students than the schools in 22 states.

Itis important for people to know . . .






